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Kering recognised as one of the greenest companies
worldwide by Newsweek Green Rankings
Kering ranks #1 in Consumer Discretionary Sector and #4 in overall Global
500 in Newsweek Green Rankings
Kering has been recognised as one of the “greenest” company’s worldwide by
Newsweek Magazine’s Green Rankings released today, coming in fourth position
in the overall Global 500 list and as top-ranked in consumer discretionary
companies* within the Global 500.
Kering’s inclusion in the 2014 Newsweek Green Rankings is based on the
evaluation of the Group’s environmental performance for 2012 with eight key
performance indicators (KPIs) assessed including energy, greenhouse gas, water,
waste, company reputation, remuneration linked to sustainability, third party
auditing, and the extent to which internal governance is geared towards
sustainability. Coming on the heels of the recent publication of the Group’s 2016
Sustainability Target Progress Report, the Newsweek Green Rankings’
assessment further highlights Kering’s progress and commitment to sustainable
policies and best practices across the Group.
“It is an honour to be recognised in the Newsweek Green Rankings,” said MarieClaire Daveu, Chief Sustainability Officer and Head of international institutional
affairs of Kering. “The Newsweek Green Rankings is viewed as prestigious
amongst our peers and stakeholders and this level of recognition encourages us to
continue our efforts to enhance the sustainability of our business.”
The 2014 Newsweek Green Rankings is the result of a comprehensive research
process undertaken by Corporate Knights Capital and peer-reviewed by a panel of
experts, and ranks the 500 largest publicly-traded companies in the United States
(the U.S. 500) and the 500 largest publicly-traded companies globally (the Global
500) on overall environmental performance. The 2014 Rankings measures the
environmental performance of large public companies using eight clearly defined
KPIs and a company’s overall score is a weighted average of their eight KPI scores
as outlined in the ranking methodology.
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* Consumer discretionary is a sector of the economy that consists of businesses
that sell non-essential goods and services. Companies in this sector include
retailers, media companies, consumer services companies, consumer durables
and apparel companies, and automobiles and components companies.

***
About Kering
A world leader in apparel and accessories, Kering develops an ensemble of powerful Luxury and
Sport & Lifestyle brands: Gucci, Bottega Veneta, Saint Laurent, Alexander McQueen, Balenciaga,
Brioni, Christopher Kane, McQ, Stella McCartney, Tomas Maier, Sergio Rossi, Boucheron, Dodo,
Girard-Perregaux, JeanRichard, Pomellato, Qeelin, Puma, Volcom, Cobra, Electric and Tretorn.
By ‘empowering imagination’ in the fullest sense, Kering encourages its brands to reach their
potential, in the most sustainable manner.
Present in more than 120 countries, the Group generated revenues of €9.7 billion in 2013 and
had 31,000 employees at year end. The Kering (previously PPR) share is listed on Euronext Paris
(FR 0000121485, KER.PA, KER.FP).
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