PRESS RELEASE

PUMA is a European Corporation

Herzogenaurach, Deutschland, July 25th 2011 – Sportlifestyle company PUMA has
transformed into a European Corporation and trades under the name of PUMA SE, becoming
effective with today’s registration of the company with the commercial register. The
international structure of the one-tier European Corporation will underpin the corporate
development of the company.

With the completion of the transformation, Franz Koch (32) has become Chief Executive Officer,
effective immediately. Jochen Zeitz (48) takes over his new role as Chairman of the
Administrative Board of PUMA SE after 18 years as Chairman and CEO of PUMA AG. At the
same time, Jochen Zeitz will lead PPR’s Sport & Lifestyle Division with his extensive and unique
expertise in the sportlifestyle sector. In this role, Zeitz will ensure PUMA SE’s continuous and
strategic growth within the framework of the next phase of the company’s development, while
supporting the drive to sustainability as PPR’s Chief Sustainability Officer.

In his previous role, Franz Koch has been in charge of Global Strategy for PUMA and therefore
the long-term strategic group development. He was instrumental in developing PUMA’s growth
strategy “Back on the Attack 2011-15” with its clear mission for PUMA to become the most
desirable and sustainable Sportlifestyle company.
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Besides Franz Koch (CEO), PUMA SE’s Managing Directors are Klaus Bauer (Operations),
Stefano Caroti (Commerce), Antonio Bertone (Marketing) and Reiner Seiz (Supply Chain). No
longer part of the management team is Melody Harris-Jensbach. The separation has been
mutually agreed between the company and herself. The Product function that Harris-Jensbach
has held, will not be filled with a managing director role in the foreseeable future, and will
report directly to Koch.

The European Corporation is a legal form for companies that operate in several member states
within the European Union. It facilitates cooperation across borders and is therefore - due to
the international orientation of PUMA as a brand and company - a logical step to support the
strategic growth of the Sportlifestyle company in the next phase of its development. More than
90 percent of PUMA’s staff of about 9700 is employed outside of Germany, whilst equally 90
percent of PUMA’s sales are generated abroad.

With the structure of PUMA as an SE, participation by PUMA’s employees will gain more
importance. In addition to the national works councils in PUMA’s subsidiaries, PUMA SE will also
have an SE works council – a panel of around 30 employee representatives from 26 countries.
The SE works council will observe the rights of European Employees on information and
consultation at PUMA SE. Furthermore, the employees will be represented on the Administrative
Board of PUMA SE by three employee representatives from Europe.

The transformation of PUMA into a European Corporation was welcomed by the grand majority
of shareholders. At PUMA’s 2011 Annual General Meeting in April, 99.82 percent of shareholders
had voted in favour of the resolution of transforming PUMA AG into an SE, as suggested by the
Board of Management and the Supervisory Board.

The shares of PUMA SE, which have been traded at the stock exchange since 1986, will remain
listed on the Xetra as well as Frankfurt floor trade under WKN 6969603/ISIN DE0006969603.

Media Contact:
Ulf Santjer - Corporate Communications - PUMA - +49 9132 81 2489 – ulf.santjer@puma.com
Kerstin Neuber - Corporate Communications - PUMA - +49 9132 81 2984 – kerstin.neuber@puma.com
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PUMA
PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is
committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying
true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and
ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, MotorSport, Golf and
Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen, Mihara Yasuhiro and
Sergio Rossi. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948,
distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in
Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
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