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MESSAGE FROM THE CHAIRMAN 
AND CEO

Dear Shareholders,

All our Houses posted record revenues 
and contributed to higher operating income 
in 2022. But these good performances 
were not uniformly up to our ambitions 
and potential. Beyond the challenges some 
of our Houses faced, notably towards the end 
of the year, we are convinced that we are 
pursuing the right strategy for the long term. 

Our 47,000 people share a strong 
entrepreneurial culture as well as values 
of responsibility and engagement. Together, 
we nurture the desirability and exclusivity 
of our brands, so they all achieve market 
positions commensurate with their unique 
heritage and recognized creativity. 

In an environment that remains uncertain, 
I have no doubt that 2023 will be 
another year of success for our Houses 
and of growth for our Group. 

We would like to thank you, our shareholders, 
for your support and your trust.

François-Henri Pinault,  
Chairman and Chief Executive Officer

Dividend per share (in €)

2020

8.00

2021 2022

12.00 
14.00 

Kering’s Board of Directors will ask shareholders to approve a cash 
dividend of €14 per share at the Annual General Meeting 
to be held on April 27, 2023. An interim dividend of €4.50 per share 
was paid on January 18, 2023. If approved, a final dividend of €9.50 
would be paid on May 4, 2023.

Provisional calendar

April 25, 2023
First-quarter 
revenue

April 27, 2023
Annual General Meeting

May 4, 2023
Payment of final 
dividend(1) 

July 27, 2023
First-half results

(1)  Ex-dividend date: May 2, 2023, 
subject to the approval of the Annual General Meeting.

2022 FULL-YEAR RESULTS

Key figures

Group 
revenue

€20.4 bn
Recurring operating 
income

€5.6 bn

Net income attributable 
to the Group

€3.6 bn 
Employees (1) 

47,227

(1) As of December 31, 2022.
(2) In accordance with the RE100 organization’s guidelines.

-50%
environmental 
footprint 
(EP&L intensity 
2015-2022)

100%
renewable 
energy in 2022(2)
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Operating performance

Group revenue exceeded €20 billion in 2022, an increase of 15% as 
reported and 9% on a comparable basis.
Revenue from the directly operated retail network, which includes 
e-commerce, rose 10% on a comparable basis in 2022, driven in 
particular by Western Europe and Japan.

All Group activities contributed to the 11% rise in recurring operating 
income, which reached €5.6 billion. Recurring operating margin 
was 27.5%.

Net profit attributable to the Group amounted to €3.6 billion, up 14%.

Free cash flow from operations remained high, at over €3.2 billion.

Gucci: strengthening fundamentals

Gucci’s 2022 revenue amounted to €10.5 
billion (up 8% as reported and up 1% on 
a comparable basis). Sales in the directly 
operated retail network grew 1% on a  
comparable basis. Wholesale revenue  
was stable year-on-year.

Gucci’s recurring operating income 
totaled €3.7 billion in 2022. Recurring 
operating margin was 35.6%, notably 
reflecting investments aimed at nurturing 

the  House’s future growth. 

Yves Saint Laurent: performance in line 
with the House’s ambitions

Yves Saint Laurent’s 2022 revenue amounted 
to €3.3 billion, up 31% as reported and 23% 
on a comparable basis. Sales from the House’s 
directly operated retail network rose sharply, 
by 28%, while wholesale revenue was up 6%.

Yves Saint Laurent achieved recurring 
operating income of over €1 billion in 
2022, and its recurring operating margin 
exceeded 30%. 

Bottega Veneta: record year, timeless positioning

Bottega Veneta’s 2022 revenue amounted 
to €1.7 billion, up 16% as reported and 11% 
on a comparable basis. Growth was driven 
by the directly operated retail network, 
where sales rose 15% on a comparable 
basis. Wholesale revenue was stable 
year-on-year.

Bottega Veneta achieved recurring operating 
income of €366 million in 2022, resulting in 
a recurring operating margin of 21%.

Other Houses: sharp growth 
and long-term investments

2022 revenue from Other Houses amounted 
to €3.9 billion, an increase of 18% as reported 
and 16% on a comparable basis. Growth was 
driven by the directly operated retail network, 
where sales were up 27% on a comparable 
basis. Wholesale revenue was down 6% on a 
comparable basis.

Balenciaga had an excellent 2022, despite 
a difficult month of December. Alexander 
McQueen performed well in the handbags 

and ready-to-wear categories, and Brioni confirmed its recovery.

Kering’s Jewelry Houses once again achieved outstanding progress 
and reached significant milestones. Boucheron posted firm, steady 
growth, while Pomellato continued to perform well in Western Europe 
and Japan. Finally, Qeelin grew at a rapid pace.

The Other Houses generated recurring operating income of 
€558 million in 2022, an increase of 22%. Recurring operating 
margin was 14.4%.

Kering Eyewear and Corporate

Kering Eyewear’s 2022 revenue broke 
through the billion-euro mark (up 58% 
as reported and up 27% on a comparable 
basis) to total €1.1 billion, confirming the 
relevance of its strategy, together with the 
contributions of Lindberg and Maui Jim. 

Kering Eyewear’s 2022 recurring operating 
income was €203 million, 2.5 times the 
2021 level.

After deduction of corporate costs, the 2022 
recurring operating income of the Kering Eyewear and Corporate 
segment amounted to a negative €88 million, a material improvement 
compared to 2021. 



GROUP NEWS

T he house of Brioni proudly presents “La Donna”, a capsule collection 
of female wardrobe staples that shares the same essence as Brioni’s 
menswear tailoring. “La Donna” silhouettes embody the Brioni spirit 
of timeless beauty, sophisticated simplicity, unparalleled freedom 

and lightness combined with excellence in fabric selection and attention to detail.
This capsule collection is available exclusively at selected Brioni stores (New York, 
London, Paris and Milan) through the Made-to-Order service.

“LA DONNA”: A BRIONI 
WOMENSWEAR CAPSULE

The bottega: a key part of Italian culture.

“Bottega” translates as “workshop” – a producer of small runs of handmade 
products with special attention to craftsmanship, quality and creativity. As one 
of the world’s most visible bottegas, Bottega Veneta is committed to supporting 
other bottegas around the world. 
For the second consecutive year, the House is giving 14 other bottegas the 
benefit of its global visibility. This year, the project features workshops from 
around the world with practices and products inspired by Italian culture. 
Last December, Bottega Veneta’s website, advertising, newsletters, and store 
windows paid homage to bottegas and celebrated the Italian way of life.

“CERTIFICATE OF CRAFT”,  
A LIFETIME WARRANTY PROGRAMME 

ON BAGS

Since November, Bottega Veneta has introduced a new unique service: 
the Certificate of Craft, which aims to further highlight the value of craftsmanship 
and exceptional materials, and encourage the use of its products across 
generations. 

Proof of Bottega Veneta’s distinctive know-how, the House offers unlimited 
refresh and repairs on a selection of iconic bags: a true lifetime warranty.

BOTTEGA FOR BOTTEGAS - SECOND EDITION

WINTER 2023 COLLECTION

The 2023 Winter Collection show was the last in a trilogy that pays tribute 
to Italy. Through this odyssey of techniques, characters and creatures from 
the past speak to the present and the future of Italy. Craft is reconfigured as 
innovation, and historical silhouettes are reinvented for today. 

The 2023 Winter Collection can be viewed as  
“a parade: The alchemy of the street is in the difference; who will 

you meet? What is around the corner? Who will amaze you? 
It is the surprise of the encounter that has importance.”

Matthieu Blazy



GROUP NEWS 

2023 marks Gucci’s return to the full fashion week calendar, with six collections 
during the year, starting with the Fall-Winter 2023 Men’s and Women’s Collections. 
Both collections were created by the Design Studio and showcase 
the collective expertise, talent, and imagination of the designers and artisans 
who have been part of the House for more than two decades. They reflect on 
Gucci’s culture, paving the way for a new interpretation of its heritage, while 
signaling the start of a new era.
The Fall-Winter 2023 Women’s collection is characterized by seamlessly blended 
key elements from past designers and a highly glamourous aesthetic, with 
a 90s twist. A key part of Gucci’s equestrian heritage and codes, the Horsebit, 
which celebrates its 70th anniversary this year, is honored in this collection 
and reinterpreted in a contemporary way.

On January 28, 2023, Gucci announced that Sabato De Sarno will be the new 
Creative Director of the House, tasked with defining and inspiring the House’s creative 
vision, across all the expressions of the brand.
Sabato De Sarno will present his debut runway collection at Milan Women’s Fashion 
Week in September 2023. 

GUCCI FALL-WINTER 2023 WOMEN’S & MEN’S 
COLLECTIONS

SABATO DE SARNO APPOINTED 
CREATIVE DIRECTOR OF GUCCI

SUSTAINABILITY
LAUNCH OF THE CLIMATE FUND FOR NATURE

Last December in Montreal, at the 15th Conference of Parties (COP) to the 
Convention on Biological Diversity, Kering and L’Occitane Group announced 
they were teaming up to create the Climate Fund for Nature, with the 
objective of supporting high-quality 
projects dedicated to nature protection 
and able to deliver carbon credits.

Its ambition? To better target the 
investments needed to halt the loss 
of biodiversity and combat climate 
change, which is itself intrinsically 
linked to nature. 

Managed by Mirova, a Natixis’ affiliate 
dedicated to sustainable investing, 
the fund has €140 million to invest, 
including €100 million committed 
by Kering. It is intended to welcome 
new partner companies and should 
eventually reach €300 million.

THE CVPPA, A RENEWABLE ENERGY PROJECT LAUNCHED 
BY THE FASHION PACT

Bringing together the world’s leading fashion and textile players, The 
Fashion Pact is pursuing its efforts to ensure that our sector adapts to 
the challenges of climate change and biodiversity erosion.

In December, The Fashion Pact launched the Collective Virtual Power 
Purchase Agreement (CVPPA) initiative, aimed at accelerating renewable 
electricity adoption, beginning in Europe.

A first-of-its-kind for the fashion industry, the CVPPA project seeks to add 
over 100,000 MWh per year of new 
renewable electricity generation to 
the European grid. 

KERING COMMITS TO REDUCING 
ABSOLUTE EMISSIONS BY 40% 
BY 2035

On March 17, 2023, Kering announced 
a commitment to reduce its absolute 
greenhouse gas emissions by 40% 
by 2035, relative to a 2021 baseline.

This new target covering Scopes 1, 2 
and 3 of the Greenhouse Gas Protocol 
was made public just before Kering 

unveiled its full 2020-2023 Sustainability Progress Report, six years into 
the Group’s Crafting Tomorrow’s Luxury strategy.

Over the last three years, Kering has not only continued to make significant 
strides towards attaining its original social and environmental 2025 
targets, but also augmented them through a series of ambitious 
new targets.



M
A

R
C

H
 2

0
2

3

SHAREHOLDERS’ NOTEBOOK

GENERAL DATA PROTECTION REGULATION

Contacts

Société Générale Securities Services 
SGSS/SBO/ISS
32 rue du Champ de Tir - CS 30812
44308 Nantes Cedex 3 – France
Tel.: +33 (0)2 51 85 67 89
(Advisors available Monday to Friday, 
9:30am to 6:00pm (CET))

For any other queries, please contact:

Kering  
Financial Communication Department
40 rue de Sèvres
75007 Paris
Tel.: +33 (0)1 45 64 65 64 
E-mail: actionnaire@kering.com

In accordance with France’s data protection law (Informatique et Libertés) of January 6, 1978 (as amended) and the EU General Data Protection Regulation of April 27, 
2016, you have the right to access, rectify and erase your personal data, and to restrict or object to the processing of that data, as well as the right to data portability, 
under the conditions set forth in the applicable legislation. To exercise your rights, please contact us at: actionnaire@kering.com.
For more information, please consult our Privacy Policy at https://www.kering.com/en/legal/.
Should you no longer wish to receive Kering’s Letter to Shareholders, please contact us by post or email (see “Contact information” details above).

Kering – Société anonyme (a French corporation) with a share capital of  €496,283,112 – 552 075 020 RCS Paris 
Registered office: 40 rue de Sèvres – 75007 Paris, France – Phone: +33 (0)1 45 64 61 00 – www.kering.com/en

Published by the Kering Investor Relations department.
Design and production:  Photo credits: Cover and back cover: Sophie Alyz for Kering – Portrait of François-Henri Pinault: Carole Bellaiche© –  
Portrait of  Sabato de Sarno: Riccardo Raspa – Gucci – Bottega Veneta – Brioni – Saint Laurent – Kering Eyewear – Boucheron.

Annual General Meeting
April 27, 2023 at 3:00 p.m.

Reception from 2:00 p.m. at the Group’s headquarters:
40 rue de Sèvres – Paris 7e

All the relevant information is available on Kering’s website: 

www.kering.com, see Finance > Shareholders information > Annual General Meeting

Shareholders can vote online ahead of the General Meeting, by logging on to the secure Votaccess 
website, which will be open from April 7 until 3:00 p.m. on April 26, 2023. Holders of both registered 
and bearer shares* can use Votaccess to submit the same voting instructions as on the paper form.
* Holders of bearer shares will only be able to vote online if the financial institution managing their account is a member of Votaccess 

and offers this service for the Kering Annual General Meeting. The Meeting will be broadcast live and a replay will also be available.

Share price

PERFORMANCE OF THE KERING SHARE
Compared to the CAC 40 index (rebased) 
from January 1, 2022 to February 28, 2023

MARKET CAPITALIZATION  
as of December 30, 2022 

€59 bn
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Share price
as of February

28, 2023
€555

Lowest share price
€442.5

Highest share price
€740.8


